
 
 

What this research is about  

Tilting is a poker-related phenomenon. Tilting is a 
state of frustration and irrationality that occurs when 
a person experiences repeated losses or strong 
negative emotions. People who experience tilting 
while gambling are typically less strategic in their 
gambling. Tilting results in reckless bets and might be 
a pathway towards gambling harm. It is associated 
with being impulsive, loss chasing, loss of control, 
emotional dysregulation, and irrationality.  

In sports betting, people may start by placing low-risk 
bets at a low frequency. But if they experience a string 
of losses, poor referee decisions or depleting funds, 
they may begin to tilt. They may then place riskier, 
higher odds bets or increase betting frequency. The 
in-play product features of sports betting may 
facilitate tilting. In-play betting involves placing a bet 
during a sports match. For example, people who bet 
on sports can place multiple bets at the same time or 
instantly deposit more funds.  

This study investigated whether people who bet on 
sports could be classified based on their tilting 
episodes and awareness of tilting. The study also 
examined whether these groups were associated with 
different levels of gambling severity and frequency, 
impulsivity, perceived gambling skill, and in-play 
product preferences.   

What the researchers did 

The researchers developed a survey that asked 
participants about their demographics (e.g., age, 
gender), how frequently they gambled, and what 
forms of gambling they engaged in online and in 
physical venues. Participants were provided a 
description of tilting and asked how many times they 

experienced tilting while betting on sports in the past 
six months. Participants who used in-play betting 
were asked how often they used certain product 
features (e.g., live stream, a statistics board, instant 
fund deposits, the ability to place concurrent bets). 

Participants completed the Short (SUPPS-P) 
Impulsivity Scale which assessed impulsivity, and the 
Problem Gambling Severity Index (PGSI) which 
measured problem gambling severity. Participants 
also completed the Online Poker Tilting Scale (OPTS-9) 
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on sports could be classified based on their tilting 
episodes and awareness of tilting. An online 
survey was completed by 225 adults in the United 
Kingdom. Three distinct groups of people who bet 
on sports were identified. The first group were 
“conscious tilters” who were aware of their own 
tilting episodes. They experienced tilting more 
frequently and had higher problem gambling 
severity. The second group were “unconscious 
tilters” who underestimated their tilting episodes. 
They were at moderate-risk of gambling-related 
harm. The third group were “non-tilters” because 
they had little to no tilting episodes. They were at 
low risk for gambling-related harm. These groups 
differed in terms of gambling frequency, 
impulsivity, and in-play product preferences.    
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which provided an additional measure of tilting, and 
the GamCog Perceived Gambling Skills (PGS) subscale.   

The survey was distributed using online platforms, 
including Twitter, Reddit, and email. Participants must 
be at least 18 years of age, live in the UK, and have 
bet on sports at least once in the last six months.  

A total of 225 people who bet on sports participated 
in this study. Most of the participants were men 
(79%). The largest proportion of participants (22%) 
were between 18 and 24 years of age. About 60% of 
participants had at least an undergraduate degree, 
and most identified as White (82%). Most participants 
engaged with in-play betting (73%), and engaged in 
online sports betting (95%). Almost half of 
participants (44%) gambled monthly. A quarter of 
participants (24%) gambled weekly, 22% gambled a 
few times a week, and 9% gambled everyday.  

What the researchers found 

The researchers found three distinct groups that 
differed in terms of their tilting episodes and 
awareness of tilting. The first group was labelled 
“Conscious tilters” (11% of participants). This group 
was the most aware of their own tilting episodes, and 
experienced tilting more frequently than the other 
two groups. Individuals in this group had the highest 
problem gambling severity, gambled more frequently, 
and reported higher levels of impulsivity. 

The second group was labelled “Unconscious tilters” 
(32% of participants). Although people in this group 
experienced tilting more often than those the third 
group, they underestimated how often they 
experienced tilting. People in this group were 
moderate risk in terms of their gambling behaviour. 

The third group was labelled “Non-tilters” because 
they experienced little to no tilting and were aware of 
that. Compared to the other two groups, they were 
less impulsive, did not gamble as frequently, and  
gambled at a low-risk level.  

The three groups did not differ in terms of their 
perceived gambling skill. There were some differences 
in in-play product preferences. For example, the 
ability to instantly deposit funds and the statistics 

board were used by both the Conscious tilters and the 
Unconscious tilters more frequently than Non-tilters.  

How you can use this research 

The findings may inform intervention and policy 
regarding in-play sports betting product features, 
which may facilitate tilting.  
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